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B PAINFUL

out staying where we are
because we do wnat we do
the same way we do it

S more painfu
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"BE THE

DIFFERENCE!
DON'T WISH IT"

Everybody is the same until you start talking.What you say defines
who you are, how you say it defines how far you will go and who
you will become! With today's dynamism, there are too many
variables at any given moment. Too many odds against us, and
to keep up, you must communicate more by saying less, work
smart before you work hard, you need to standout using the very
same resources, and most of all, you have to maximize the impact
you leave every single time!

To Change, you may have to endure pain, but staying where you
are by doing what you do, is even more painful! With a small leap
of faith, a big appetite for insights, and a pinch of innovation,
things can turn around

Experience new boundaries, and Unlock new opportunities.

You will never know what's on the other side until you've crossed
over
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PHILOSUPHY

One s success can only be measured by one's
ability to choose the best business partners that
will consistently deliver value, sense of
achievement and surprise

It is our business to anticipate, fulfill and enhance our
true clients' growing business needs, to the highest
levels of satisfaction, through the endeavors of our
efficient team while progressively developing our
professional values that set us apart from others:
Creativity () Accountability @ Trust

If we do not make enough difference that will
positively impact our industry, our customers'
customers and others' recognition/appreciation for
our services and ourselves, then we are better off
doing something else

BLA BLA BLA

Integrity & Pride in what we do Passion for
Excellence & Leadership

Ownership & Responsibility

Innovation & Update

RESPONSIBIITIES

Our acts and committments hold us
responsible towards

@ Our Business Partners

@ Ourselves

@ Our Team

(7 Our Industry

@ Our Community



FOR STARTERS,
WHY SETTLE
FOR ONE,

WHEN YOU CAN HAVE

AN ENTIRE
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IN 4 COUNTRIES
@ WITH CURRENTLY

WORKED IN 25 == COUNTRIES
2
Ny WITH OVER 200 CLIENTS 19+

200000+
REACHED... Q EVENT ATTENDEES

30M+

SOCIAL MEDIA USERS

IN 5700+ '
WORKING DAYS... M—

o 3000+

CUSTOMER EXPERIENCE
ACTIVITIES

WITH THE SUPPORT OF SS @

2,000,000
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OUR BUSINESS PARTNERS

ABBOTT

ADES

Al-Rajhi Real Estate Investments
Astrazeneca

Bristol Myers Squibb

Chipsy Egypt

Coca Cola

Corona

Emaar Egypt

Egyptian Promoters Center
EGIC

Etisalat Egypt

Eva Pharma

Dell EMC

Dreamland (Sudan)

General Electric

Glaxosmithkline GSK

Henkel

Industrial Development Authority
IDA

Intel Egypt

ITIDA (MCIT)

Jamjoom Pharmaceutical
Jazeera Pharmaceutical Industries
Lenovo

Masharea

Mars

Megabuild

Mondelez
Mundipharma

National Blood Transfusion Center (NBTC)
Nestlé

Nissan Egypt

Novartis Pharma

Pfizer

Roche

Savola Sime Egypt
Samcrete

Sanofi

Samsung

Sandoz

Save the Children Egypt
SCIB Asian Paints
Schneider Electric
SPIMACO

TABUK

Teashop

Town Team

Vodafone Egypt
Willows International Pre-school
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JWE ARE NOT

HAT WE DO,
WE ARE

WHAT WE DO
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e put HEART, MIND & SOUL
To create more POSSIBILITIES
Then add THE TWIST of innovation
To shape WHAT'S NEXT
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THE REAL DEAL

VALIDATE  ~
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INSIGHTS
VALUES CULTURE
NARRATIVE
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Do © THINKING

STORY
CREATIVE
MAKING SENSE

INTERPRETATION
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IMPLEMENTATION
ASSETS
STRATEGY
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DIGITAL

MULTICHANNEL
OUTREACH




MUL-TI-CHAN-NEL

It,s becoming imperative
Everybody wants it,

not everyone can take it

The transformation Is inevitable,
determining and irreversible

) R
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\AERISINB

Making promises
and keeping them

IS a great way to
build a brand

TACTICS
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Nestle

NESTLE Recognition
For ‘Nestle Continuous Excellence Initiative

“One of the difficulties that
faced the implementation of
NCE is to have a dependable
supplier to support the NCE by
providing the needed facilities
and CAT was the best to do so
when it comes to creative
ideas, Fast response,
Commitment and abiding the
rules and procedures of Nestle
for contractor’s safety
compared to other suppliers
and what’s more important is
there persistence to keep the
fast pace although the NCE
challenges are increasing.
Since 2010 when CAT &
Nestle started working
together and surely for many
years to come. Thank you
CAT”

Nestle- NCE Department

6 October factory 1
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Featured on

Ads:World

), NOVARTIS

ONCOLOGY

WE
QrC
WHAT
WE
PREACH
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|

abbvie

BEST-IN-CLASS Award
For ’Great By Choice’

|

“Saudi Customer Excellence
team won 2013
Best-In-Class Award for the
first time in its history with a
project called ’'Great By
Choice’. We weren’t just
looking for an agent , we
were looking to have a real
partner. We decided that CAT
is the best choice in
supporting us to win
Best-In-Class Award. The
choice was built on a strong
history of business
relationship. We were sure
that CAT’s team is creative,
committed and cooperative
and that was what we
exactly wanted”

Karam Aziz - Head of
AbbVie Saudi Customer
Excellence Department.
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Mobily
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| MEDICAL INST
Excellence in Clinical Practice

= MEDICAL } STITUTE'
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Morocco Office:
CAT Advertising SARL
22 Rue du Parc - Boulevard Rachidi
Casablanca, 20000 Morocco

Tel.: +212 60 742 88 60

bth & Sth Floor,
537 Jazeera Basin Street,
Corniche Al Nile, Maadi, Cairo. Egypt 11431
Tel: +202 25286 304 /5161718

info@cat.com.eg

1st Floor,
2068794 Khaled Ibn Al Waleed Street,
Alguods, Riyadh 13214 - 4190 KSA

Tel: +966 112258214/ +966 54 114 2180
Email: info@cat.com.eg

QFFICES
@NTACTS&

UAE Office:
5th Floor,
Unit No. 2H-05-412, Bldg No. 2, Plot No.
550-554,

J&6 DMCC. Dubai, UAE
Tel: +97155 846 6718 / +971 55 275 58682
Email: info@cat.com.eg
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